[pasnia NpoBeaeHUA PeKNaMHOM aKL MM
«YepHaa NnATHULA»

1. O6wme nonoxKeHma

1.1. HacTtosauwue MpaBuna onpenenatoT NOPsA0K NPOBEAEHMA PEKNAMHON aKuuK «YepHas
NATHULA» (ganee — «AKLMAR).

1.2. OpraHusatopom AKuum sasnsaetca O6LecTBO ¢ orpaHUYEeHHO OTBETCTBEHHOCTbIO
«MyccoH» (000 «MyccoH»).

1.3. AKumsa nposoauTca ¢ 13 HoA6pa 2025 roga no 30 HoA6pa 2025 roaa BKAOYNTESBHO.

1.4. TeppuTtopua nposegeHna AKunn — 6yTnk OpraHmnsaTopa v opuLManbHbi CanT
OpraHunsaTtopa.

1.5. B nepuopg nposegeHna AKunm KnmeHT Brnpase Noay4YnTb CKUAKY HA NOKYMKY IOBEAUPHbIX
M3AeNUni, 3a UCKOYEHMEM TOBAPOB, YKa3aHHbIX B NyHKTe 1.6 HacToAwwmx Mpasun, npu
cobntoaeHUM YCNOBUIM, NPeayCMOTPEHHbIX HacToAWmMMM MpaBunamum.

1.6. CkuaKa He npeaocTaBaseTca Ha yKpaweHusa Konnekuui Coffee Dew m High Jewellery, a
TaK)Ke Ha TOBapbl, OTHOCALLMECSA K KaTeropuu «lpeasakas».

1.7. Konn4yecTtBo TOBapoOB, y4acTBYOLWMX B AKLUMN, OFPAaHUYEHO HaAuYMem Ha MOMEHT
odopmneHnsa 3akasa.

1.8. CKMAKM, NpeaocTaBAseMble B PaMKaX MHbIX aKLMN, CNELMaNbHbIX NPeASOXEHNN NN
NpPorpamm NI0ANbHOCTU, HE CYMMMUPYIOTCA CO CKUAKOM, NpeaocTaBAAeMOn N0 HaCToALLEN
AKunn.

2. YcnoBua yyactma B AKUMK

2.1. lnAa nonyyveHua CKUAKM npm obopmaeHMm NOKYMNKM Ha caiTe Heob6XxoaMMOo BBECTH
npomokoa «MATHULA» B cneymanbHoe nose gaa NpoMOKOLOB B KOP3UHeE.

2.2. Mpwn coBepLUEHUN MOKYNKKN B BYTUKE ANA NONYHEHWUA CKUAKM HEOBXOAMMO CO06LWMUTD
KOHCYNbTaHTY KogoBoe cnoBo «MATHULLA» oo momeHTa odpopmMAEHUA MOKYMKMU.

2.3. CKMAKa NPpUMEHSEeTCca K CTOMMOCTM TOBAPOB, y4aCTBYOLWMX B AKLMK, U PacCYMTbIBAETCS
aBTOMATUYECKM MNOCae BBOAA NPOMOKOAA MU YKa3aHUSA KOA40BOTO C/10Ba.

3. Bo3spaT TOBapa

3.1. KAaneHT nmeeT NpaBo Ha BO3BpAT NpMobpeTeHHOro ToBapa B COOTBETCTBMU C AENCTBYIOLWMM
3aKoHogaTenbcTBOM Poccuiickon Pegepaumm, Bkatodasa 3akoH PO «O 3awuTe npas
notpebutenen».



3.2. ObmeHy 1 BO3BpATY He NoAJ/iexKaT TOBapbl, yKasaHHble B [lepeuHe HENPOA0BOAbCTBEHHbIX
TOBapOB HagJ/ie}Kallero KayecTsa, He NogJexxalux Bo3spaTy uam obmeHy, yTBepKaeHHOM
MocTtaHoBneHnem MpaBuTtensctea PO ot 31 gekabps 2020 r. Ne 2463, B TOM YMC/IE lOBEMPHbIE
nsgenva Hagnexallero Kayecrtsa.

3.3. Mpwu Bo3BpaTe TOBapa, NpuobpeTeHHOro no AKUMK, BO3BPaTy NoasieraT ¢paKTUUYecKu

ynnayeHHble feHeXHble CPeAcTBa C Y4eTOM NpeaoCTaBeHHOW CKUAKHN, B TOM dopme
(HannuHOM MnM 6esHanMyYHOM), B KOTOPOM NPOM3BOAMIACH ONJiaTa.

4. lpoyne NosIoKeHuA

4.1. OpraHusaTtop AKLUM OCTaBAAET 3a COOOIN NPaBo BHOCUTb U3MEHEHUA B HACTOALLME
Mpasuna, npuocTtaHaBAMBaTb UK NpeKpaLLaTb AKLUIO A0CPOYHO 6e3 npesBapuUTeIbHOro
yBeaomneHus, ¢ cobntogeHmem 3akoHoaaTenbcTsa Poccuiickon deaepaumn.

4.2. Bce cnopbl, BO3HMKaOLLME B CBA3M C NpoBeAeHnem AKLMUK, pa3peLlatoTca B NopsaaKe,
YCTaHOBNEHHOM AeiCTBYIOLMM 3aKoHOAaTeNbCTBOM Poccuitickoit Pepepaumm.

4.3. Yyactmne B AKUMKN O3Ha4vaeT cornacme KnmneHra ¢ Hactroawmmum lNMpasunamm.
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